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B What would Bogota look like without hunger?

what Bogota looks like without hunger.

Not even Artificial Intelligence knows ]

There was an error generating a response.
G Regenerate response

Send a message. <

Let’s change this reality,
with emotional intelligence.

:DONATE NOW!

#TOGETHER
AGAINST

HUNGER

The image on our cover, created with Artificial Intelligence, symbolizes not only
the food insecurity that Colombia faces but also the hope that arises thanks to
the work of the Bogoté Food Bank.

We invite you to build a new reality together, guided by
Emotional Intelligence.

“May the rapid development of all manners of Artificial
Intelligence not increase the already numerous
inequalities and injustices present in the world, but rather
help put an end to wars and conflicts, and alleviate so
many forms of suffering that affect the human family.”

Pope Francisco
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In an era dominated by advances in Arti-
ficial Intelligence, we marvel at its ability
to offer innovative solutions. However, the-
re are human realities, such as hunger, to
which technology is still seeking answers.

Recognizing this limitation, in 2023 we de-
cided to focus our strategy by calling out to
everyone’s Emotional Intelligence. Through
this campaign, we seek to activate the power
of empathy of all citizens.
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The dedication and commitment of our Board of Di-
rectors have been fundamental in the tasks we carry
out daily. The strategic vision, derived from extensive
experience in various sectors, along with their pas-
sionate leadership, have not only driven the ability to
achieve and exceed the objectives set, but have also
inspired thousands to join this collective effort.

Thanks to their drive, we have adopted more agile
and sustainable approaches, ensuring that our ini-
tiatives not only address immediate needs but also

build a solid foundation for the future of the Bogoté
Food Bank.
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OUR LABOR

FEATURES OF DE GESTION

A COMMITMENT TO EQUITY AND
SUSTAINABILITY AND SUSTAINABILITY

At the Bogotd Food Bank, we promote food se-
curity, fight food waste, and simultaneously open
paths to new market opportunities in rural areas.

Our mission transcends the mere distribution of
food; It is a crusade to eradicate hunger, streng-
then the community, and build a more promising
and equitable future for Colombia.

We forge strategic alliances with private companies,
academia, , and civil society, creating a solidarity
bridge between the generosity of our donors and
the needs of legally constituted non-profit organi-
zations dedicated to serving the most vulnerable
population.

With great commitment and responsibility, we re-
ceive, classify, store, and distribute food and goods
to those who lack them. Traceability and proper
use of the products delivered are fundamental
pillars in the operation because we strive every day
to fulfill our task, always with transparency towards
our donors.

CHARITY AND
‘6:@ RESPONSIBILITY ‘6:@’
Our work is geared towards those who really need
us. The only tie that binds our hearts is that the

15.5 million Colombians who suffer from hunger
have food, the food of life.

EQUITY
@ AND RESPECT @

We value and appreciate our beneficiaries. So-
cial and sustainable development is not only an
act of justice but also a commitment that leads all
of us who want to defeat inequality in Colombia.

<\ 7 SOCIAL 2w
X COMMITMENT 7%

At the Food Bank, we believe that generosity is the

way forward. We, our donors, volunteers, and pro-

ducers, have the sole objective of guaranteeing that
food is a right and not a privilege.

TRANSPARENCY
\%&& AND HONESTY @&

All of our actions reflect who we are. Defeating hun-

ger is an ethical obligation to combat a lack of so-

lidarity. This requires citizens committed to society
and compassionate towards their neighbors.

Q.- COMMITMENT WITH . ©,
S = EFFECTIVENESS ¢

Our management is always oriented towards ex-
cellence. We are moved by good intentions and

firm convictions, as well as by effective actions.
Our results testify to this.

Messages

Message from

Cardenal Luis José Rueda Aparicio
Archbishop of Bogotd, Primate of Colombia

Bread, Word, and Pause

During this year, 2024, the fight against hunger
continues; it is a fight with wisdom, hard work, and
the hope of reaching the table and the hearts of the
poorest. Let us not deter. The path is ongoing: every
day, we can take steps to leave traces of real love
because each food shared in an organized, gene-
rous, and timely manner sows a dignified life in the
families that receive it, strengthens the donor’s ability
to work and love, renew joy in the conscience of us
who serve and allows us all to discover the beautiful
valor of weaving bonds of brotherhood and hope.

Wars in different parts of the world produce hunger,
and in the most fragile: children and the elderly.
Death from starvation occurs in many regions of the
world and also in Colombia’s geography of malnutri-

tion. The destruction of our common home produces
prolonged periods of drought that force the displace-
ment of large groups of humans in search of water.
The abandonment and lack of fair and sustainable
living conditions lead peasant families to emigrate to
large cities. In this way, we lose the human basis of
food production and increase the neighborhoods of
misery and dehumanization.

The clarity and strength of Jesus in the face of the
tempter resonates today in the midst of our mission:
“People do not live by bread alone, but by every
word that comes from the mouth of God” (Mt 4:4).
How positive that shared physical bread, which alre-
ady carries within it a good dose of love, can reach
those most in need with a way to quench the deep
thirst we human beings have, the fundamental hun-
ger each person carries. Let us continue our path of
service; we are a Food Bank that is nourished by the
Word of God in order to fight against hunger and its
root causes. The Word of God nourishes respect for
life, the meaning of existence, the capacity for recon-
ciliation, hospitality, and all those attitudes that allow
us to move from indifference to compassion, from
hatred to closeness, and from violence to tenderness.

Let’s pause. We have assumed a frenetic, hectic, and
crazy pace of life. We get used to the rush and under-
value what it is to pause. Let’s stop and regain serenity
in order to regain our gratitude and closeness. When
the train is going 300 kilometers per hour, we are
hardly able to look out the window and distinguish the
beauty of the elements that make up the landscape:
a tree, a river, a bird, a mountain, flowers, a person’s
face. But when the train stops, we discover a beautiful
and diverse set of colors, shapes, and nuances that
such a frenzy hides from us. Let’s stop to savor the
silence; let’s defend the pause to rejoice even in the
“unproductive.” Let’s stop to pray, to listen to each
other, to dream, to start over each day.

Cardenal

Luis José Rueda Aparicio
Archbishop of Bogoté
Primate of Colombia
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A message from

Fabidn Restrepo

Chairman of the Board of Directors

AVENIDA
PASTAS DORIA

On this path that we have chosen together against
hunger, every gesture of solidarity, every donation,
and every volunteer who [oins the cause are steps
forward to build a more just and equitable world. In
this relentless fight, Food Banks stand as bastions of
hope, offering not only food, but also a ray of hope
to those facing the cruel reality of hunger.

It is important to recognize the incalculable value
of the work carried out by entities such as the Food
Bank, an archdiocesan institution that stands as a
beacon of solidarity in the darkness of hunger. The
unwavering commitment to the most vulnerable
and the tireless dedication towards the eradication
of hunger in the country are examples worthy of
admiration and emulation.

The Food Bank is not only limited to collecting and
distributing food; It is a bridge between the generosity
of donors and the need of those most in need. Their
work goes beyond filling empty stomachs; nourishes

the hope of those who fight adversity day after day.
Through donations in kind and cash, as well as the
invaluable contribution of volunteers, the Bank of
Food deploys a network of solidarity that reaches the
most remote corners, bringing comfort and food to
those who need it most.

However, we know that the task is far from over.
Despite tireless efforts, hunger remains a painful
reality for millions of people in Bogotd, our country
and around the world. That is why we must redouble
our efforts, join our forces and work with renewed
vigor towards the goal of eradicating hunger in all
its forms.

To achieve this noble purpose, the continued support
of the community is crucial. Every donation, no
matter how small, makes a tangible difference in
the lives of those fighting hunger. Every volunteer
who dedicates their time and energy is an agent of
change that drives our mission forward. It is with
everyone'’s collaboration that we can build a future
where hunger is just a distant memory.

The Food Bank reminds us that solidarity is the most
powerful weapon in our fight against hunger. Their
inspiring work and unwavering commitment are a
beacon of hope in a world that often seems dark
and desolate. Let us continue to work together, with
determination and compassion, to build a world
where every person has access to nutritious and
dignified food. From here | want to express our
gratitude to all those who help us, especially those
who make the Bank’s work known every day and
allow more people to know us and be sure that their
contribution will reach those who really need it.

In this fight against hunger, every gesture counts.
Let us unite in solidarity, raise our voices and extend
our hands to those who need it most. Together, we
can turn the dream of a world without hunger into a
tangible and lasting reality.

Let us move forward with faith and hope, contributing
to the construction of a more just and humane world
for all.

Fabian Restrepo Zambrano

Messages

Message from

Priest Daniel Saldarriaga Molina

Executive Director

Dear Friends:
Peace and Goodness in the Lord Jesus.

| am glad to once again have the opportunity to ad-
dress you and share the progress and achievements
made in 2023. Our work, driven by the founding
vision of Saint John Paul Il and the leadership of
Cardinal Pedro Rubiano Sd&enz, has reached new
heights thanks to the unwavering commitment of our
benefactors, the efforts of the social organizations
we serve, and the tireless dedication of our team.

This year, under the guidance of Cardinal Luis José
Rueda Aparicio and our Board of Directors, and with
the support of nearly 150 employees, 58 universi-
ties, 2,667 students, more than 200 teachers, and
6,435 volunteers, we have distributed approximate-
ly 18 million kilos of products. This has allowed us
to reach around 552,000 people, providing more
than 43 million plates of food through more than
1,000 organizations in our city, the Department of
Cundinamarca, and other regions of the country.

The active and generous participation of more
than 650 companies and 5,500 individuals has
been essential to fuel our daily work and forge a
collective path toward a better future. This year, we
faced extraordinary challenges, from heavy rains
and road closures towards Villavicencio to lands-
lides in Quetame and Guayabetal. We mobilized
swiftly to assist those affected by the closure of the
Panamericana Highway in Rosas, Cauca and acted
quickly in response to the difficult situation in the
surroundings of Nevado del Ruiz. The generosity
and commitment of BBVA and its President Mario
Pardo Bayona, allowed us to extend our capacity
to bring relief to families affected by these emer-
gencies, underscoring the importance of business
support for our mission.

In Colombia and worldwide, the figures of hunger
and waste have driven us to identify opportunities
to expand our impact. The plight of farmers mo-
tivates us daily to work more in the fields, where,
through the Agricultural Recovery and Surplus Pro-
gram (PREA), we are already working with farming
families in 32 municipalities. This effort, focused on
rescuing agricultural surpluses, opens new market
opportunities and strengthens food security. We
appreciate the support of Corabastos merchants;

with them, we continue working to minimize food
waste, reaffirming our commitment to sustainable
development. Alongside parishes in the most needy
sectors, we continue our support for the most vulne-
rable families, providing fresh and healthy products.

Our pioneering campaign: “Not even Artificial In-
telligence has the answer against hunger,” widely
captured the attention of citizens and highlighted
the urgent need for human and solidarity actions
against hunger. This important message preceded
the second edition of “Una Novena Por Bogotd,”
an unprecedented event held at the Movistar Arena,
which brought together more than seven thousand
people. Collectively, we reached the notable miles-
tone of collecting 43 thousand kilos of nutritious
food, which was distributed to vulnerable families
during the Christmas season. The unconditional su-
pport of our “AMIGOS” and the commitment of the
media played crucial roles in the realization of this
unique event, demonstrating the immense power of
our community in the battle against hunger.

In the Gospel of Mark, it is narrated that Jesus was
in the boat with his disciples one day, and they were
worried because they barely had a loaf of bread.
Jesus, interpreting the murmurings, reminded them
that with five loaves and two fish, he had fed more
than 5,000 men, and in the end, they had collected
12 baskets with what was left. Today, we are in the
same boat. Jesus is counting on us to trust in him
and his miracles.

Once again, we have the support of the tax auditor
Ernst & Young and are in a normal legal situation
without any pending claims. This guarantees our
full compliance with all legal labor, commercial,
and tax. Furthermore, we strictly comply with the
provisions of Law 603 of 2000 on copyright and
intellectual property, certifying all our software is
fully licensed.

Thank you to everyone who has contributed to our
achievements in 2023. We invite you to discover our
efforts and achievements in detail in the following
Report as we continue to move forward! Together
against hunger!

Priest Daniel Saldarriaga Molina
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This image, ereated with Artificial Intelligence, symbolizes the Bank'’s effort to promote economic growth,
integrating emotional intelligence to better understand and serve the needs of our communities.
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In the current backdrop, marked by large-scale
economic, political, and digital challenges, the food
crisis emerges as a palpable reality that deeply
impacts our country’s most vulnerable communities.
Exacerbated by global uncertainty, this situation re-
presents an additional challenge in the daily struggle
of many families to ensure adequate food.

Despite these challenges, the solidarity and ge-
nerosity of our donors stand as pillars of hope.
Your unconditional support allowed us to deliver
17,909,903 kg of food to those who need it most
and receive 10,545,811 kg in donations from
companies committed to our cause in 2023. This
management not only reflects the direct impact of
our actions but also the strength of a community
united by a common purpose.

These achievements are possible thanks to close
collaboration with donor companies, allied orga-
nizations, and dedicated volunteers, who share our
vision of a world without hunger.

In the face of alarming figures from the UN, which
report more than 800 million people in a situation of

hunger worldwide, our commitment intensifies. This
global crisis resonates in our community, prompting
us to redouble our efforts to reverse this trend that
threatens human dignity and well-being.

In this context, the inspiring words of Pope Francis
take on a special meaning, reminding us of the im-
portance of solidarity and commitment to the most
disadvantaged. His calls to action push us forward
with renewed determination, aware that each ges-
ture of kindness and compassion brings us a little
closer to a more just and equitable world.

We renew our commitment to continue working
tirelessly. The objective is to increase work with
communities, expand the scope of programs, and
strengthen solidarity networks that allow us to move
forward.

We invite more companies and individuals to join
this cause. Every contribution, big or small, makes a
significant difference in the lives of those facing food
insecurity. Together, we can build a future where access
to nutritious food is a reality for everyone, thus gua-
ranteeing the dignity and hope of our communities.
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OUR ACHIEVEMENTS IN 2023

17,909,903 kg of products delivered to the most vulnerable communities

Value Proposition

OUR FIGURES

DONATIONS IN KIND
$57,184 million

10,545,811 kg
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(& 43,384,176 plates of food delivered fo the most vulnerable

@ Fruits and Vegetables = 3,528,262 kg 3%
@ Dairy =2 2:190,300:ke -7 2¥%
@® Groceries —> 1,282,225 kg 12%

&> 1,042 organizations benefited

10,545,811 kg of product donations received

@ Meat = 129311 kg 2%
@® Others =\ 22247 & Gikg = 21%
® Non-food and toiletries = 572,253 kg 5%

( M 92% of our resources are allocated to support our social work

2,763,545 kg of fruits and vegetables rescued at the Corabastos Collection Center

104,668 hours of work, donated by 6,435 volunteers

2,667 students strengthened the skills of beneficiary organizations

CASH INCOME
0 $8,393 million
[ @% 268,722 kg of waste recycled
[ 0 More than 43,000 kg of food collected within the framework of “Una Novena Por Bogotd” gjrgj(;o:ﬁ. lclz!g?]a’rions —  59%@
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2,403,907 kg of fruits and vegetables rescued DonaonsiouRgrat gesonss - 96709
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—_ 5,633 farming families received technical assistance
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2 512,752 kg of food delivered s
$637 million

58,003 kg of consumer goods delivered
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Johnson & Johnson Corporate Volunteering
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PRODUCT PURCHASE

$26,427 million
7,469,247 kg

® Groceries and bakery = 3,014,956 kg 40%

@ Fruits and vegetables

® Dairy
® Grain

=> 2,346,794 kg 32%
—> 1,061,673 kg 14%
=5 393,800 kg 5%

® Non-food and toiletries =» 277,200 kg 4%

5%
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HISTORICAL OVERVIEW OF KG DELIVERED CORPORATE VALUE PROPOSITION

B 2023 BB ¢Have you ever wonderefd how youlr investments can turn into a
LEle B q
17,909,903 kg significant social impact?
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At the Bogotd Food Bank, we build strategies supported by a legal and finan-
cial framework to support companies in their Corporate Social Responsibility
programs, making their actions visible as socially responsible organizations.

We implement volunteer activities with a true social impact. Employees

want to be part of companies with high social worth and clients want to
see values that go beyond a business’ economic benefit.

OUR RESOURCE MANAGEMENT 2023

2021 [ 18,439,115 kg
2022 [N 15,048,509 kg
2023 [N 17,909,903 kg
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2004 [ 7 435,476 kg

2005 I 7,479,439 kg

2006 I s.706,231 kg
2007 I 11,117,350 kg
2008 I 10.555.891 kg
2011 | 8,726,157 kg

2003 I 5.268.985 kg

2001 | 438,636 kg
2002 [l 2,939,422 kg

2020

92% AID DELIVERED TO
VULNERABLE POPULATION
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HISTORICAL OVERVIEW OF KG RECEIVED
B 2023 B

10,545,811 kg

8% ADMINISTRATION
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ALLIES

The generosity and unwavering commitment of our media allies are fundamental pillars in

this tireless fight against hunger. Your support goes beyond a simple contribution, magnif-

ying our voice and strengthening our collective determination to build a more just and equi-
table country.

In these challenging times, the light of your generosity not only shines like a beacon of hope

and gratitude but also guides our efforts toward a deeper, more sustained impact. The visibili-

ty, awareness, and solidarity generated through their platforms, added to their recommenda-

tions, commitment, and leadership, are priceless resources that enrich our mission and bring
us closer every day to our shared vision of a dignified future for all.
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GENEROUS

We dedicate this space to recognize and express our deepest gratitude to our donors,

whose generosity and unwavering commitment have been fundamental pillars in the

success of our work. It is they who, with their constant support, have made it possible to

bring hope and relief to the communities most in need, transforming lives and building
a more promising future.
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RUBY DONORS
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RUBY DONORS

Economic Dimension
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- i J A=y We thank the Association of Food Banks of Colombia—ABACO for their support, which allows us to
expand our reach in our noble mission of fighting hunger. Together with the 24 food banks nationwide,

s / Chiper \ "“u@ @ P —— we continue to open paths to make a significant difference in the lives of those who need our help
\_ J

oEL chic most. Together, we continue to forge a network of solidarity that transcends all barriers, instilling hope
e e Lo J in the hearts of our communities.
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This photo, generated with Artificial Intelligence, visualizes our effort to strengthen the social fabric of our
communities and promote equity, in line with our Bank’s mission and values.
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In Colombia, we continue to be overwhelmed by a
devastating reality: hunger. In 2023, 15.5 million
people suffered from food insecurity in our country,
an alarming number that nevertheless fails to tell the
stories of desperation and daily struggle behind each
statistic. Each of these figures represents entire families
fighting tirelessly to ensure decent food, underscoring
that nutrition is not only a fundamental right but an
urgent need that remains unmet for many.

This year, 233 children under five years of age died
due to chronic malnutrition in our country. This tra-
gedy calls us all to act with renewed courage and
determination, recognizing that emotional intelligen-
ce, which allows us to be generous and supportive, is
the most powerful weapon in this fight. At the Bogoté

Food Bank, we reaffirm our commitment to being
an active part of the solution. We work tirelessly to
rescue food and extend a helping hand to those who
need it most.

But we know that our work is not enough if we do not
have the support, generosity, and solidarity of each
one of you and of all of us as a community. Together,
we have the power to make a difference and create
a future where hunger is a distant memory, not an
everyday reality. It is imperative that we recognize the
magnitude of this crisis and join forces to ensure that
every person in Bogotd and the rest of the country has
access to the food and nutrition they deserve. Only in
this way can we build a society where dignity and food
security are guaranteed for everyone.




MANAGEMENT REPORT 2023

22

BENEFICIARIES

23 Social Dimension

KINOWLEDG[E MANAGEMENT

Humanitarian Interlacing Therapeutic due Thech)eu’rlc due School ;
i Communl’rles to Addlc’non isabi |’ry Cafeteria At the heart of our work model is the empowerment of INSTITUTIONS STUDENTS
| = | == hundreds of students who choose to complete their inter- [\, ) | |
nships with us. Through experiences that connect theore- (~ \ (" INTERNSHIPS )
tical knowledge with the social reality of our community, UNIVERBSITIES o SOCIAL WORIé il
we seek to not only enrich their academic education but  \_ NS 2,497 =
to foster a deeper understanding of and responsibility I I I I
toward social challenges, especially food insecurity. o N 2)
' PROGRAMS INVESTIGATION
B With us, students develop not only technical skills but \_ e AR, 4 _J
|nsf|1uf|on also a solid social conscience. This comprehensive - I I N\ I I
approach prepares future professionals to lead with TEACHERS O TRAINING
emotional intelligence, empathy, and vision, driving 200 @7/ 56
significant change in our society. \ / \ J
ALLIED EDUCATIONAL INSTITUTIONS
EXAMPLE OF fﬂ Egmﬁadéj; & RR( UL?S"EEZ:-.? ?@mm@ - '@' S g gﬁa’o‘s‘ql; / ean\
M O GROWTH \ \s. j \ / \ j \UP(IJVFRS[DAD/ et / \ll!tt unversidac
Asochapinero, is an organization for the recovery of ~ \ 7~ 7o Tl N e AR = y= N
recyclable material; what for many is garbage, for @ powess | | Externado ﬁrﬁl @ ECR}
the women who work here, it’s hope. Most workers Rl Sy SR o) U mmmm ) \vwmsniocnaes) \ UTADEO ) 3Bt ) \ =
are women, mothers who are heads of households,
and who have been working recovering cardboard, pou\ A g el @. =) C.h AN /m\ (7 - PG o S )
metal, glass, paper, and all forms of recyclable LASALLE) | o imeimoones | |\ SANMATEG ez TN WLUISAMIGO
materials for between six and twenty years. This \\ - ) T 2/ e Y R i = o -
has allowed them to make a living and raise their e R o N N e Al ol TSN A
children, provide them with a better quality of life, AREANDINA 3 JNIHORIZONTE EI ccﬂ SAN/AARTIN UNAGUSTINGRNA | | o8 cperace | Arcecen |
and support their education. Here, over 100 people X N s D AR\ X B N e SV NG -
work clozlsgying the gorbfcghe of residential commu- Zente N mm ) A& N AN R e P =N
nities in different areas of the city. AT S 2 B e s ot (8N BEROAMERICANA | | 7)) unisanaaio Uniclaretiona
For th 't h PNlTEc/ A, CL L g h N e \@ Y,
or the past few years, we have seen an increase in
foodstuff prices; eating is expensive. Here, it is common & @ 53 /L'; &dﬁ-_i,;; & %) e @ Iy /Lhm; & ‘ ” Lﬁ\
to go through lent-like periods, entire weeks without e | SRRSO S o - e e SRRl omba |\ 4 S e
eating protein. But not because we do not want to, but
because we cannot afford it, not even an egg. 5 S Nieehs “\ G o= @ By =14 B L SRR > %)
gr,.' La Gran Colombiz ¢ unincca I?)T:l"'r_"‘;lz‘: @ us) UNIAGRAR A
For more than 11 years, the Bogoté Food Bank has % SO NG P SN W/ J
made sure that these families do not suffer from a O T e e T 4T @ e A > f N7 N et
lack of food. The pandemic had a huge impact on AL b g @, e U L m
everyone, but the help received from the Bank was T e ) - A\ ST e A 7 P ) o\ TUMWERBIGAS )\ Maimdnides )
a miracle. Our association’s center, then and now, b A A ~ e R S A 5%
remains full of food. CN G ilfiva cansiana ¥ Los Cerros @ SANFRANCISCO @ @ Eﬁgjmmo @
: : & o 5 / 4 L S %)
These warrior women love their work. Not only are - el RV = 7 N R
they aware they are helping the environment, but @%.."‘:}.".’:;’:‘.‘..“ O W i cone ' —
they have also managed to survive and open new e SRk S ks | ) %o = R, i e’ S

employment opportunities. This task is difficult, but it
iS GlSO rewa rding Nuestra Sefiora de la Presentaciéne Colegio Nueva YorkeColegio El Cortijo - Vianey (IED)¢Institucién Educativa Distrital Heladia Mejia® Asociacién Colombo Alemana de Labor Social

5 (SCALAS) ¢ (FACE) Fundacién para la Actualizacién de la Educaciéne Colegio Ekirayé de Educacién Montessori®Centro Educativo Colegio San Luis® Colegio Popular Bolivariano®Liceo
San Marcos®Instituto San Bernardo®Colegio Britdnico Cartagena®Colegio Hacienda Los Alcaparros®Colegio Nacional Nicolds Esguerra®Colegio Pureza de Maria®Gimnasio Nuevo
ModeliaeInstituto San Ignacio de Loyala®Colegio Bosques de Sherwood*Colegio de Nuestra Sefora del Pilar SureColegio CIEDI*Colegio del Santisimo Rosario®Colegio del Sagrado
Corazén de Jests * Colegio Venecia® Gimnasio los Pinos® Centro Don BoscoLiceo Santa Teresita de Lisieux® Cibercolegio UCN ¢ Gimnasio Campestre Reino Briténico Bilinge Internacional

Martha Pérez Martinez, Head of Asochapinero.




VOLUNTEERING

We want to express our sincere gratitude to all our volunteers. Thanks to their work, we have
multiplied our reach and strengthened our operation. Their dedication and generosity have left a
deep mark on the lives of those we serve and on our Bank.

DONATED @668

HOURS OF ASSISTANCE
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Swiss Re Corporate Volunteering  Cruz Verde Corporate Volunteering

CORPORATE VOLUNTEERING

3,638 VCorporate Volunteers Donated 17,144 hours

This volunteering underscored the corporate social responsibility strategies and tasks of more than 100
allied companies. Their support is another step in the fight against food insecurity.
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VOLUNTEERING

University Volunteers 41,972 hours
Members of the Public Forces 16,430 hours

- [
Jabar Singh, President, Scotiabank Colpatria, S.A.
and Valentina Santa Géez, Strategic Support Manager
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Corporate Volunteering Phoenix Tower International - PTI

Social Services through Schools 13,661 hours
Independent Volunteers 15,461 hours

Mario Pardo, BBVA Chdirmon and Constanza Garcia,
Director of Communication and Responsible Business BBVA

Corporate Volunteering Alpina




This image, created by Artificial Intelligence, underlines the Bank’s commitment to the environment
and the promotion of sustainable practices, in line with our vision of a better future for all.

At the Bogoté Food Bank, we assume our social respon-
sibility and commitment to environmental protection
through the implementation of programs for the reco-
very and management of waste and food surpluses.

The PREA Agricultural Surplus Recovery Program aims
to recover fresh and perishable products from the
agricultural sector that, although they do not meet
commercial sales standards, are perfectly suitable for
human consumption and do not have to be discar-
ded. Additionally, thanks to the work we have been
doing for more than 8 years at our Collection Center
in Corabastos, we have managed to significantly
reduce food loss and optimize waste management,
facilitating the delivery of natural and nutritious foods
to vulnerable communities. This effort not only reflects
the commitment to food security but also to environ-
mental sustainability.

ENVIRONMENTAL DIMENSICIN]

We are convinced that fighting food waste and im-
plementing sustainable practices is crucial for human
development and environmental protection. We will
continue to work collaboratively with the community
and other organizations to create effective solutions
that respond to these urgent needs.

We want to highlight how our actions align with the
United Nations Sustainable Development Goals
(SDGs). Through our initiatives, we contribute directly
to goals such as Zero Hunger (SDG 2) and Responsible
Production and Consumption (SDG 12), reaffirming
our commitment to a sustainable future. At the Bogotd
Food Bank, we work not only to feed and improve the
quality of life of the neediest communities but also to
contribute to the construction of the sustainable future
that we all want for our society.
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In the heart of Corabastos, the largest supply
center in the country, from our warehouse No. 15-
17, a dedicated team of 12 people carries out a
vital mission: combat hunger in the city under the
firm conviction that more food should reach family
dining rooms and less should fall into garbage
containers.

Every day, we dedicate ourselves to the recovery
of fruits and vegetables, providing them a second
life in the homes of people in vulnerable situations.
Thanks to the tireless effort and commitment of our
team, in 2023, we rescued 2,763,545 kg of fruits
and vegetables, marking a significant milestone
in our mission. By recovering these foods, we are
not only preventing food waste from valuable
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resources, but we are also ensuring their proper
storage and efficient distribution to non-profit
organizations that assist those most in need.

We want to thank the more than 1,000 Corabastos
merchants. Your collaboration and commitment
are fundamental to the success of our daily
work, allowing us to access these vital foods.
Your generosity not only allows us to achieve our
goals but also inspires others to join this cause.
We extend our gratitude for their unconditional
support to the management of Corabastos. Year
after year, this support has been a pillar for our
operations, facilitating the path towards fulfilling
the tasks we perform.
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In order to optimize our work in Corabastos, Alkosto donated two new AKT mini pickup cargo motorcycles, addin
to the two already in use and five existing VTHs.

,822 kg

2,316,104 kg
3,986

2,242,062 kg

- 1,704,146 kg
)
e

781,358 kg

201655201 75520187 =2011:95552 020 =92 02582 022522023

MORE FOOD
ON THE TABLES

LESS FO@D IN
THE CONTAINERS

2,763,545 kg

of rescued fruits
and vegetables




2,403,907 kg

of rescued
fruits and
vegetables.

We save products
that cannot be
marketed.
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5,633 Families

benefited in
36 municipalities.

We provide
technical assistance
to farmers.

Agricultural
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Surplus Recovery
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The agricultural families of our country are symbols
of nobility, strength, and generosity. We have a team
that, with baskets on their shoulders, has traveled to
various rural roads throughout 2023, rain or shine.
Collaborating with farmers from more than 36 mu-
nicipalities, we have recovered agricultural surpluses
such as pumpkin, zucchini, chayote, and tangerines,
foods rich in nutrients and essential for a balanced
diet. These products that cannot be commercialized
because of their appearance or price volatility, allow
us to open new market opportunities and simulta-
neously combat food waste.

Collective effort and shared determination have
strengthened our program, creating a robust
network of allies to support small producers and
mobilize their economy, thus fostering a bond of
solidarity between the countryside and the city.
The municipality of Silvania stands out for being
the source of the largest number of recovered
surpluses, evidencing the dedication of the region’s
farmers to our cause.

REDUCING HUNGER IS TANTAMOUNT
TO A RURAL AREA THAT PROGRESSES

Through the collaboration and dedication of our
farmers, we have managed to not only ensure that
these essential foods reach those who need them
most but also encourage practices that increase
the land’s fertility. We extend our deepest gratitude
to all agricultural families whose contribution has
proven fundamental to our mission. Their effort
and commitment make a difference in the lives of
thousands of people, helping to build a more just
and equal society.

ALLIED MUNICIPALITIES
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N7V N R ey
Bojaca Cachipay Caijicé Neiva Palmira Pandi
Y. 9P 9

Casabianca Chia Choachi Pasca Sibaté Silvania
Q

Cgc El Rqoscl Facatativé Suaita Subac?oque Tausa

"/

Funza

v/

lcononzo

0

Fusagasugd

Jenesano

v/

Tenjo
Ventaquemada
Tibacuy

Villanueva

N/

La Mesa

0

Toca

0

Guayabal

0

Viotd




MANAGEMENT REPORT 2023

32

INORGANIC ReSIDUE

&y ¢ Cardboard
= 77,107 kg

NS
: Pet
) 713 kg

E Paper
~ 546 kg

Plastic
7,875 kg

ORGANIC RESIDUE ' &\‘;J 289754 kg

At the heart of our environmental mission is a commit-
ment to the circular economy, a model that redefines
our interaction with the environment and the economy.
We are not limited only to the proper selection and
disposal of organic waste; we also align our collection
and distribution tasks with the highest standards, en-
suring that each action contributes to a sustainable life
cycle for the resources employed.

To implement this model, we have established strate-
gic alliances with leading recycling and composting
companies, consciously closing the life cycle of mate-
rials and promoting a culture of resource reuse. These
collaborations have made it possible to recycle and
repair as well as renew and share materials, prolon-
ging their usefulness and minimizing waste.

Our efforts have borne tangible results, such as the
recovery and recycling of tons of organic waste, trans-
forming them into compost that enriches the land of
our communities.

ecolzgical
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The Sustainable Development Goals (SDGs) are a
universal call to action to eradicate poverty, protect
the planet, and ensure that all people enjoy peace
and prosperity. We align our operations to global
challenges, with the circular economy as a pillar
of our strategy. We are dedicated to redefining the
concept of food security.

Our alignment with the SDGs is reflected in the
integration of seven specific objectives in our
operation. These objectives aim to minimize
food waste and its negative environmental
consequences, implement initiatives to recover
agricultural surpluses, promote sustainability, and
mitigate climate change.

As leaders in the fight against hunger, we collaborate
closely with a network of 24 Food Banks nationwide.
This strategic alliance amplifies our impact,
allowing us to not only address immediate needs
but also foster a more prosperous, fair, and resilient
environment for current and future generations.

Environmental Dimension

Nu o o o
POVERTY MM

Food insecuri_l’r%is one of the main causes of poverty

in the world. Through our nutrition and training pro-
grams, we improve the quality of life of the benefi-
ciaries and their environment.

HAMBRE (<
CERO

We guarantee linked organizations and their bene-
ficiaries access to and GVGIleI'If?’ of healthy food.
e agriculture and

We also work towards sustainab
support farmers.

8 DECENT WORK AND /\1

ECONOMIC GROWTH "

We offer training and skill development programs
for our collaborators, affiliated organizations, and

their beneficiaries, improving their employability
opportunities.

RESPONSIBLE
12 CONSUMPTION ' N ’
AND PRODUCTION

We join forces with producers, merchants, and distri-

butors who donate their surpluses. We reduce waste

thus generating an awareness of sustainability and
solidarity with those most in need.

1 3 CLIMATE @
ACTION

Through alliances with the rural population, we
promote education and sustainable agricultural
Erodlces, COhTrIbUTIh% to the reduction of the car-
on footprint caused by food production and waste.

1 PARTNERSHIPS
FOR THE GOALS

We develop programs that encourage the donation
of food, goods, and services, reduce waste, and
care for the environment. As a main axis, we assist

in the food security of the organizations served and
their beneficiaries.
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In 2023, with a team of 149 employees, we focused not only on achieving organizational objectives but also on
the personal and professional enrichment of the team. Aware of the importance of well-being and comprehensive
development, we have cultivated an environment that values and promotes individual growth, emotional intelligen-
ce, and the well-being of each member.

We have implemented support programs that include benefits such as food packages and educational aid, de-
signed not only to satisfy basic needs but also to promote personal and professional improvement. Additionally,
workplace wellness and occupational safety initiatives, including the expansion of break and creativity areas, reflect
our commitment to a healthy and stimulating work environment.

This year, we highlighted our focus on the financial well-being of our collaborators by granting more than 159
million pesos in interest-free loans, reiterating our interest in their stability and economic improvement. We believe

The passion and social sense of BB of our 149 col | TTEIOIRGTE ThE impetus to that by investing in human capital and fostering a work environment that prioritizes emotional intelligence and
work for A Bogoté without hunger. personal satisfaction, we strengthen the foundation for lasting and meaningful impact.
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SAN ANDRES
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We reached

ATLANTICO v
25 departments with

NOREIDE ] 7,909,903 kg

SANTANDER Of P rod ucts

CWe delivered more than j
10 billion
pesos in
humanitarian aid

Through:
® Food Banks
® Pastoral Outreach

\ 1-/

iScan to see
our work!
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What would Bogota look like
without hunger?

THANK YOU, FRIENDS

Scan to see our campaign ad

Inés Maria Zabarain Alberto Casas Santamaria Daniel Samper Ospina

Vanessa De La Torre Jorge Alfredo Vargas

Thank you to all those who have made it possible for the Emotional Intelligence of Co-
lombians to turn intfo material actions in order to combat hunger. Thank you, FRIENDS, for
being unconditional; your selfless generosity is a fundamental pillar in our daily work. Your
support and that of all the media, amplifies our voice and strengthens our determination. The
visibility, awareness, and solidarity generated by each of you are invaluable and enrich our

e e o : I :
mission. ilt is a privilege to have FRIENDS like you! [Scan fo see.

VA /imagine: FOTOS DE BOG OTA SIN HAMEBRE|

|l e i o Gustavo Gémez
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En Colombia, | | [ A——

de personas "Z26 MILLO
sufren de inseguridad l e colombianos
a imentaria. f SUffE“dE ambre.

et I e —emm———— DRy

de los hogares

28 tuvierdn que disminuir " de CD'O"‘I'JIB
la cantidad y calidad | estan en condiclon de

de los alimentos consumidos - inseguridad alimentaria
al menos una vez. moderada o grave.

e —— e

m° |AI Not even artificial intelligence knows what Bogota looks like without hunger.

Julio Sanchez Cristo Maria Emma Mejia Maria Camila Diaz Claudia Palacios Fanny Lo
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T0 ASSIST
THE BOGOTA FOOD BANK

"UNA "NOVENA
POR BOGOTA

JOSELITO'S 50°S
ADRIANA BOTTINA, JUAN PALAU, ALEJANDRO SANTAMARIA,

YOURBOYFRIEND AND MACA & GERO )

N
SPECIAL GUEST
THE WOMEN'S PHILHARMONIC ORCHESTRA OF BOGOTA
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iRelive the
Novenal
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41 A Novena for Bogota

— % ¥
Luis Guillermo Quintero - Movistar Arena Manager,
Claudia Lépez & Cardenal Luis José Rueda Aparicio

Vanessa de la Torre & Catalina Vargas

The second edition of “Una Novena por Bogotd” (A Novena for bogotd) marked an unprece-
dented milestone, surpassing last year’s collection by fourfold to a total of 43,000 kg of food
collected and bringing together 7,000 people in a gesture of solidarity that resonated deeply
in our community. The coverage in the media generated more than 3 billion in free press,
evidencing the broad support and visibility we achieved thanks to the efforts of all those who
believe and trust in our work.

The commitment and generosity of Christian Babler and the entire D1 team allowed us to dream
big. Thanks to Vanessa de la Torre for her wonderful energy, Catalina Vargas for her dedication,
all the companies that supported us, the Kakike Foundation Choir, and the thousands of people
who made their donations, ensuring the success of this Novena.

-V.-‘ s 3 1 # " V - oA . ; -,! 'I ‘; L .
Christian Bébler - President D1, Nicolds Umafa & Mercedes Reverter Loren Maldonado & Family - Director Tia Loren Foundation
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For Christmas 2023, we set an ambitious goal of delivering
65,000 markets to families in need. Thanks to the generous spi-
rit of the community and the tireless efforts of our team, we not
only met the goal but exceeded it, delivering 81,235 markets.

. This achievement, a reflection of love and solidarity, ensured
that the joy of the season will reach every home, transforming
this Christmas into an unprecedented moment of together-

————  ness and hope.
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THE YEAR

: Harry Sasson & Carlos Ignooo Gallego - Pre5|den‘r Grupo Nutresa & Visit to Bavaria - Alejandra Escobar - Susfcmablll’ry Director;
Padis Danickrsaldarti Molng Ana Catalina Sudrez - GFBN Samira Fadul - Vice President Legal and Corporate Affairs
9 Global Economy Forum: Latin America, USA and Spain
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Visit Terpel - Oscar Bravo - CEO; Daniel Perea - VP Corporate and Luis Guillermo Quintero - General Manager Movistar Arena; Ana Maria Visit Alpina Juan Rafael Restrepo - Vice President of Operations; Visit Prisa - Katherina Serrano; Ana Maria Artecgc Carolina
Legal Affairs; Valeria Bernal - Head of Corporate Responsibility; Giraldo - Communications Head; Nicolds Umana - General Manager Luz Elena Diaz - Administrative Director; Father Daniel Saldarriaga Madrid - Head of Human Resources Connie Ossa - Director

Andrea Cheer - Director Corporate Affairs CROP Public Affairs; Danna Pefia & Mariana Sandoval - CROP Molina & Enrique Carrillo Fajardo - Physical Security Manager Bésame Radio; José Mateus; Daniel Salas - Commercial Product
Monc:ger Caracol; Carolina Ducuara “La Ducu”
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José Fernando Llano - President Grupo Mercantil Colpatria; Visit of Representative to the Chamber, Juan Carlos Losada Visita de Saray R°b°Y° BeChC’m Representante a la Camara; Fernando Carrillo Flérez - Vice President Prisa;
Maria Isabel Cock & Doris Rodriguez & Diego Trujillo Fabidn Restrepo - Presidente Pastas Doria & Junta Directiva BAB & Germdén Serrano Pefa T.S.I - R.M.S.




MANAGEMENT REPORT 2023

Building a better
working world

Informe del Revisor Fiscal

A la Asamblea de Fundadores v Benefactores de la
Fundacion Banco Arguidiocesano de Alimentos

He auditado los estados financieros adjuntos de la Fundacidn Banco Arquidiocesano de Alimentos que
comprenden el estado de situacicn financiera al 31 de diciembre de 2023 v los correspondientes
estados de resultados de cambios en el londo social y de flyjos de efectivo por gl afio terminado en esa
fecha, v el resumen de las politicas contables significativas y otras notas explicativas. Los estados
financieros bajo normas de contabilidad v de informacian financiera aceptadas en Colambia para
Pymes de la Fundacion Banco Arquidiocesano de Alimentos, al 31 de diciembre de 2022, gue hacen
parte de la informacién comparativa de los estados financieros adjuntos, fuercn auditades por mi, de
acuerdo con normas de auditoria generalmente aceptadas en Colombia para Pymes, sobre 105 cuales
expresé mi opinidn sin salvedades el 25 de febrero de 202 3.

La Administracion es responsable por |a preparacidn y correcta presentacion de los estados financieros
de acuerdo con 125 Normas de Contabilidad y de Informacion Financiera aceptadas en Colombia (NCIF)
Pymes; de disefiar, implementar y mantener el control interno relevante para la preparacion y correcla
presentacion de los estados financieros libres de errores materiales, bien sea por fraude o error; de
seleccionar y de aplicar las politicas contables apropiadas; y, de establecer estimaciones contables
razonables en las circunstancias.

Mi responsabilidad es la de expresar una opinidn sobre los mencionados estados financieras
fundamentada en mi auditoria. Obtuve la informacion necesaria para cumplir con mis funciones y
efectué mi examen de acuerdo con normas de auditoria generalmente aceptadas en Colombia. Las
citadas normas requieren que cumpla con requisitos éticos, planifigue y lleve a cabo mi auditoria para
obtener seguridad razonable en cuanto a si los estados financieras estan libres de errores materiales.
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Fundacién Banceo Arquidiocesano de Alimentos

Certificacion de los Estados Financieros

Los suscritos Representante Legal y Contador Publico bajo cuya responsabiidad se prepararon los

estados financieros, certificamos:

Que, para la emisidn del estado de situacion financiera al 31 de diclembre de 2023, y del estado de

resultado, estado de cambios en el fondo social v estado de flujos de efective por el afo terminado en
esa fecha, que conforme al reglamento se ponen a disposicidn de los Fundadores y de tercercs, se han
verificado previamente las afirmaciones contenidas en elos y las cifras tomadas felmente de ks libros.

R

Poro. Daniel Saldarriaga Molina
Representante Legal

Eduarfio Ramirez Beltran
Contador Pablico
Tarjeta Prolesional 84142-T

Fundacion Bance Arquidiocesano de Alimentos

Estados de Situacién Financiera

Activo
Activo corriente
Efectivo y equivalentes al efectiva (Nota 3)

Al 31 de diciembre de
2023 2022
(En miles de pesos)

$ 2,104,580 3 2,752,687

Una auditaria incluye desarrollar procedimientos para oblener la evidencia de auditaria que respalda Inversicnes (Nota 4) 7,846,061 6,570,953
las cifras y las revelaciones en los estados financieros. Los procedimientos seleccionados dependen del Deudores (MNota 5) 57,097 41,262
juicio del @uditor, incluyendo la evaluacian del riesgo de errores materiales en los estados financieros. Inventarios (Mota §) 4,858 268 4,385 849
En &l proceso de evaluar estas riesgos, el auditor considera los controles internos relevantes para la Total activo corlente 14,068,000 13,720,591
preparacidn y presentacion de los estados financieros, con el fin de disefiar procedimientos de Activo no corriente
auditoria que sean apropiados en las circunstancias. Asl mismo, incluye wuna evaluacidn de 1as politicas Inversiones (Nota 4) 26,932 9,764
contables adoptadas vy de las estimaciones de importancia efectuadas por la Administracién, asi como Propiedad y equipo, neto (Nata 7) 10,515,459 9,661,821
de la presentacidn en su conjunto de los estados financieros. Considero gue mi auditoria me Otros activas neto (Nota &) 415,000 415,000
Total active no corriente 10,957,391 10,086,585

proporciena ung base razonable para emitir mi opinién.

Total active $§ 25823397 3§ 23837136
En mi opinidn, los estados financieros adjuntos, tomados de los libros de contabilidad, presentan p o i
razonablemente, en todos sus aspectos de importancia, la situacion financiera de la Fundacion al 31 de P“ixz .m‘. -

diciembre de 2023, 10s resultados de sus operaciones y los flujos de efectivo por el afp terminado en

Cuentas por pagar (Mota 3)

$ 2,006,827 % 2,364 781

esa fecha, de conformidad con las Mormas de Contabilidad y de Informacidn Financiera.aceptadas en Pasivos por beneficios a empleados (Nota 10) 381,011 309,008
Colombia para Pymes, aplicados uniformemente en relacion con el periodo anteriar. Pasivos estimados y provisiones (Nota 11) 174,889 158,614
Otros pasivas (Mota 12) 11,063 94 607
Total pasivo 2,573,790 2,928,010
Ademas, fundamentada en el alcance de mi auditoria, no estoy enterada de situaciones indicativas de
incbservancia en el cumplimiento de las siguientes obligaciones de la Fundacién: 1) Llevar los libros de :;:::sm"" (Nota 13) 210:480 2$0.490
actas y de contabilidad, segun las normas legales y la lécnica contable; 2) Desarrollar las operaciones Reserva para asignacion permanents 10,410:925 10,042 277
conforme a los estatutos y cecisiones de la Asamblea de Fundadores y de la Junta Directiva; 3) La Déficit (Excedente) del ejercicio 2,340,481 466,996
informacién contenida en las planilias integradas de liquidacién de aportes, v en particular la relativa a Excedantes de ejercicios anteriores - 5,001,852
los afiliados, v la correspondiente a sus ingresos base de cotizacion, ha sido tomada de los registros v Superdvit por valorizaciones 4,287, T11 4.287.711
soportes contables al 31 ce diciembre de 2023, asi mismo, a la fecha mencionada la Fundacién no se ;m ‘“‘l’:b“‘;-"‘" s 5 g;:;g;:; 5 g‘;g‘;ﬁqg
encuentra en mora por concepto de aportes al Sistema de Seguridad Social Integral; 4) Conservar la L —= — B

correspondencia y los comprobantes de |as cuentas; v, 5) Adoptar medidas de contral interno y de
conservacién y custodia de los bieres de la Fundacion o de terceros en su poder. Adicionalmente,

existe concordancia entre los estados financiercs que se acompanan y la informacion contable incluida

en el informe de gestidn preparado por Ia Administracion de la Fundacion.

Firmado digitaimente por FUTH

Véanse las notas T a 21 adjunias que son parfe infegral de los estados financieros.
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Financial Report

RUTH MARITZA FALLA warimzafaLL & MONTEALEGRE MOMTEALEGRE Fecha: 103400 36 123903
r ey 2 L 2R:40 £F
MONTEALEGRE Ffs'::, o G Pree. Daniel Sakdarmaga Malina irez Beltrdr Ruth Maritza Falla Mentealegre
Representante Legal Contador Piblico Revisor Fiscal

Ruth Maritza Falla Montealegre

Revisor Fiscal

Tarjeta Profesional 32739-T

Designada por Ernst & Young Audit 5.A.5. TR-530

Tarjeta Profesional B4142-T Tarjeta Profesional 32799-T
Designada por Emst & Young Audit 5.A.5 TR-530

Bogota D.C., Colombia (Véase mi informe cel 28 de febrero de 2024)

26 de febrero de 2024
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Fundacién Banco Arquidiocesano de Alimentos

Estados de Flujo de Efectivo

Actividades de operacién

Anos terminados al

31 de diciembre de
2023 2022

{En miles de pescs)

Excedenteneto del ejercicio $ 2,340,481 § 466,996

Ajustes para conciliar el excedente del ejercicio con los

flujos de efectivo netos

Depreciacion 216,920 188,491

Deterioro de inventarios 41,056,977 28,044,826

Cambios en el capital de trabajo

Deudores (15,835) 97,460
Inventarios (41,529,596) (28,824 953)
Cuentas por pagar (357,954) 1,176,576
Pasivos por beneficios a empleados 72,003 53,693
Pasivos estimados y provisiones 15,275 33,320
Otros pasivos (83,544) 94 607

Flujos netos de efectivo proveniente de las (usado en)

actividades de operacién 1,714,727 1.331,016

Actividades de inversion

(Aumento) de inversiones (1,292,276) (633,659)
Adquisicion de propiedad y equipo (1,070,558) (217,058)
Flujos netos de efectivo usado en actividades de

inversion (2,362,834) (850,717)
{Aumento) disminucion neta de efectivo y equivalentes al

efectivo (648,107) 480,299

Efectivo y equivalentes al efectivo al inicio del periodo 2,752,687 2,272,388

Efectivo y equivalentes al efectivo al final del periodo $ 2104580 3 2,752,687

Veéanse las notas 1 a 21 adjuntas que son parte integral de los estados financieros.

RUTH MARITZA Firmado degitalmente por RUTH
.5 FALLA MARITZA FALLA MONTEALEGRE
Fecha: 20240226 12:29:33

Pbro. Daniel Saldarriaga Molina Edua
Representante Legal
Tarjeta Profesional 84142-T

MONTEALEGRE 0500
mirez Beltran Ruth Maritza Falla Montealegre
Contador Publico Revisor Fiscal

Tarjeta Profesional 32799-T
Designada por Emst & Young Audit $.A.5.TR-530
(Véase mi informe del 26 de febrero de 2024)
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Fundacién Banco Arquidiocesano de Alimentos

Estados de Resultados

Ingresos por donaciones (Nota 74)
Gastos de administracion y operacion (Nota 15)
Valor de donaciones entregadas (Nota 16)

Aftos terminades al
31 de diciembre de

Excedente operacional
Ingresos financieros
Gastos financieros
Otros ingresos (Nota 17)
Otros gastos (Nota 18)

Exceso de ingresos sobre gastos neto del afo

2023 Y 2022
(En miles de pesos)

93,339,286 3 70,713,661
(8,844,260) (7,455,790)
(82,699,123) (62,823,657)
1,795,903 434,214
972,606 409,962
{275,355) (264,753)
59,038 92,013
(211,711) (204,440)
2,340,481 § 466,996

Véanse las notas 1 a 21 adjuntas que son parfe infegral de los estados financieros
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RUTH MARITZA FALLA Prmsde dytarmests po myrm

WASTILA §ALLA NONTEALIGR,

MONTEALEGRE Fedha D040 26 130911 208
Pbro. Daniel Saldamaga Molina Ed o Ramirez Beltrdn Ruth Maritza Falla Montealegre
Reprasentante Legal Contador Pdblico Revisor Fiscal

Tarjeta Prolesional B4142-T

Fundaciéon Banco Arquidiocesano de Alimentos

Estados de Cambios en el Fonde Social

Tarjeta Profesional 327599-T
Designada por Emst & Young Audit 5.A.5. TR-530
(Véase mi informe del 26 de febrero de 2024)

Reservas para  Excedente  Excedente de

Aporie en Aporte en Total Asignacién {Déficit del Ejercicios  Superivit por Total
Efectivo Espacie Aportes Permanents Ejercicio})  Antericres  Valorizaciones Fondo Seclal
(En miles de pesos)

Al 31 de diciembre de 2021 5 96528 $ 1139682 S5 210490 $10842277 $§ (249701) % 5251353 §5 4287711 § 20442130
Traslados del excedente - - - - 245,701 (249,701) - -
Exchdents del sjercicio - : A e 2 & 466,996 = - 456,99
Al 31 de diciembre de 2022 96,528 - 113,962 210,490 10,842 277 466,996 5,001,652 4.287.711 20,908,126
Traslados del excadents - = - 5468 648 (466,996) (5,001,652) - -
Excedante del sjercicio = = < s 2,340,481 = = 2340481
Al 31 de diciembre de 2023 § 96,528 § 113962 $ 210490 $16410925 5 2340481 § - § 4287711 § 23,249,607

Véanse las notas 1 a 21 adjuntas que son parfe infegral de los estados financieros.

RUTH MARITZA = [rmadeagasmens por

FLITH RAARITTA FALLA

FALLA Sl
Fecha X03403 28 127932
| MONTEALEGRE  wox
Pbro, Daniel Saldarraga Molina E irez Beltrdn Ruth Maritza falla Montealegre
Representants Legal Conlador Plblico Revisor Fiscal

Tarnela Profesional 84142-T Tarjata Profesional 327808-T
Designada por Emst & Young Audit 5.A 5 TR-530

(Véase mi informe 26 de febrero de 2024)




v “The Lord loves Colombia. The Lord has accompanied the history of our country in moments of
2 Q@ clarity and darkness. He never leaves us alone. It is that certainty that strengthens us and fills
ﬂﬁ us with hope to continue walking together and serving each other.”

3,805 14,710 1= 64,483 Cardenal Luis José Rueda Aparicio

BENEFICIARY VOLUNTEERS PEOPLE Archbishop of Bogotd & Primate of Colombia
INSTITUTIONS SUPPORTING THE WORK SERVED

Y
Asociacion de Bancos de Alimentos de Colombia ° &
BANCO DE
471 .811 NETWORK
e R 25 COLBMBIAN ALIMENTOS
PRODUCTS DELIVERED PRODUCTS AND SERVICES FOOD BANKS B @) OTO/;\@,:

A Q00

Volunteers mobilized Represented on the network of people served

Since 2006, GFN has provided Food Banks with the knowledge

TheGlobal and support they need to succeed. GFN accelerates the

: > network’s impact, offering services that drive efficiency

FondBanklng and scalability, leading to an increase in the distribution of

Network: nutritious foods. This has led to the growth and strategic
expansion of Food Banks in almost 50 countries.

53 @ &~ fB XIWBE 6 ¢

organizations strengthened trained at the million granted to www.bqncodealimen’ros.org.co
through community service Leadership Institute Food Banks




